


























Start building your own branding parameters 
with this helpful beginner’s guide
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CHOOSE A FONT PAIR YOU LOVE

CHOOSE 2 TO 5 COLOURS

For inspiration, I like to go through 
Pinterest and search for a specif ic 
aesthetic. Choose a descriptor that suits 
you and your business. For example, if you 
have an artistic business, you might want a 
brush script. A search for “brush script font 
pairs” or “artsy font pairs” will return results 
you might like. You may need to download 
individual fonts, but there will be 
instructions! 

Pro-tip: Google Fonts has a vast selection 
of fonts in every style, AND can be used 
with most website builders. 
Pro-tip 2: Canva has their own font library 
that can also be found in pairs on 
Pinterest.

Pinterest is a great tool for exploring 
mood boards and colour palettes too. You 
can start with a mood as your descriptor, 
or a colour. For example “bright and airy 
mood boards” or “blue color palettes” 
(note the American spelling of “color”, 
you will get more results). 

You can also search for colour palettes 
through Google. You might need to sift 
through a bit, but there are a ton of 
talented graphic designers out there 
who share their palettes and mood 
boards for inspiration. 

Make a note of the hex codes associated 
with your chosen colours, and keep a 
record with your other branding choices.
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03 CREATE A STOCK PHOTO LIBRARY

PHOTO EDITING

When you’re ready to look for stock 
photos for your website, blog, or social 
media platform, Unsplash.com is my 
favourite resource. Most of them are f ree 
for commercial use (CC0 License), and 
can be edited in any way you choose. 

***Keep in mind that not all images on 
the internet are f ree for commercial use, 
but there are a handful of databases out 
there that offer images under a CC0 
license. Unsplash is just one of them. 

Any keyword that relates to your business, 
its goals, or a feeling can be used to f ind 
what you need. For example, “wellness” 
and “self care” will return relevant results, 
and you can add a colour to your search 
to help you stay consistent with your 
branding colours you chose above.

If you want to add text to your images, 
you’ll need an editing tool like Canva or 
Pixlr, where you can also assign f ilters to 
the images you use. Choosing the same 
f ilter regularly will help keep your images 
looking consistent. 

I use a f ree photo editing app called 
Lightroom to help me keep even my 
candid photos on brand. It’s a great tool 
for editing when I’m not using text in the 
image. 

For consistent looking photos with 
Lightroom, you can search Pinterest or 
Google for “Lightroom Presets”, or hone 
your search with a description like “light 
and airy lightroom presets”. Some are f ree, 
some are paid. In any case you’ll f ind a ton 
of resources and inspiration.
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